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Asfootball clubs have become luxury investments, their decisionsincreasingly
mirror those of any other business organisation. Football supporters have been
encouraged to express their club loyalty by ‘thinking business' - acting as
consumers and generating money deemed necessary for their clubs to compete at
the highest levels. In critical studies, supporters have been portrayed as passive or
reluctant consumers who, imprisoned by enduring club loyalties, embody a
fatalistic attitude to their own exploitation. As this book aims to show, however,
such expressions of loyalty are far from hegemonic and often interface
haphazardly with traditional ideas about what constitutes the ‘loyal fan’. While
thereislittle doubt that professional football is experiencing commodification,
the reality isthat football clubs are not simply businesses, nor can they ever
aspire to be organisations driven solely by expanding or protecting economic
value. Rather, clubs hover uncertainly between being businesses and community
assets.

Football Supporters and the Commercialisation of Football explores the
implications of this uncertainty for understanding supporter resistance to, and
compromise with, commodification. Every club and its supporters exist in their
own unique national and local contexts. In this respect, this book offers a Euro-
wide comparison of supporter reactions to commercialisation and provides
unique insight into how football supporters actively mediate regional, local and
national contexts, as they intersect with the universalistic presumptions of
commerce.

This book was previously published as a special issue of Soccer and Society.
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Asfootball clubs have become luxury investments, their decisions increasingly mirror those of any other
business organisation. Football supporters have been encouraged to express their club loyalty by ‘thinking
business’ - acting as consumers and generating money deemed necessary for their clubs to compete at the
highest levels. In critical studies, supporters have been portrayed as passive or reluctant consumers who,
imprisoned by enduring club loyalties, embody afatalistic attitude to their own exploitation. As this book
aimsto show, however, such expressions of loyalty are far from hegemonic and often interface haphazardly
with traditional ideas about what constitutes the ‘loyal fan’. While thereis little doubt that professional
football is experiencing commaodification, the reality isthat football clubs are not simply businesses, nor can
they ever aspire to be organisations driven solely by expanding or protecting economic value. Rather, clubs
hover uncertainly between being businesses and community assets.

Football Supporters and the Commercialisation of Football explores the implications of this uncertainty for
understanding supporter resistance to, and compromise with, commodification. Every club and its supporters
exist in their own unique national and local contexts. In this respect, this book offers a Euro-wide
comparison of supporter reactions to commercialisation and provides unique insight into how football
supporters actively mediate regional, local and national contexts, as they intersect with the universalistic
presumptions of commerce.

This book was previously published as a special issue of Soccer and Society.
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Editorial Review
About the Author

Peter Kennedy lecturesin the Sociology of sport and health at Glasgow Caledonian University. His most
recent published work isin applying sociological theories to understanding health and medicine and footbal
supporter responses to commercialisation.

David Kennedy is Visiting Lecturer and Researcher at Glasgow Caledonian University. His most recent
published work isin the area of football supporters and governance of professional football clubs.

Users Review
From reader reviews:
Daniel Buch:

In this 21st hundred years, people become competitive in most way. By being competitive right now, people
have do something to make al of them survives, being in the middle of the particular crowded place and
notice through surrounding. One thing that oftentimes many people have underestimated it for awhileis
reading. Y ep, by reading a publication your ability to survive increase then having chance to stay than other
is high. For you personally who want to start reading a new book, we give you this specific Football
Supporters and the Commercialisation of Football: Comparative Responses across Europe (Sport in the
Global Society — Contemporary Perspectives) book as basic and daily reading book. Why, because this book
isusually more than just a book.

Michad Jones:

As people who live in the actual modest era should be up-date about what going on or details even
knowledge to make these people keep up with the erathat is always change and make progress. Some of you
maybe will update themselves by examining books. It is a good choice to suit your needs but the problems
coming to a person is you don't know what one you should start with. This Football Supporters and the
Commercialisation of Football: Comparative Responses across Europe (Sport in the Global Society —
Contemporary Perspectives) is our recommendation to help you keep up with the world. Why, because book
serves what you want and wish in this era.

Michael Quintanar:

People livein this new day time of lifestyle always make an effort to and must have the extra time or they
will get wide range of stress from both everyday life and work. So , if we ask do people have extratime, we
will say absolutely yes. People is human not really a huge robot. Then we inquire again, what kind of activity



do you have when the spare time coming to you of course your answer will probably unlimited right. Then
do you ever try this one, reading publications. It can be your alternative throughout spending your spare
time, the book you have read is Football Supporters and the Commercialisation of Football: Comparative
Responses across Europe (Sport in the Global Society — Contemporary Perspectives).

Mary Christensen:

Don't be worry when you are afraid that this book will filled the space in your house, you could haveitin e-
book way, more simple and reachable. This Football Supporters and the Commercialisation of Football:
Comparative Responses across Europe (Sport in the Global Society — Contemporary Perspectives) can give
you alot of buddies because by you checking out this one book you have thing that they don't and make an
individual more like an interesting person. That book can be one of one step for you to get success. This
reserve offer you information that possibly your friend doesn't know, by knowing more than additional make
you to be great persons. So , why hesitate? We need to have Football Supporters and the Commercialisation
of Football: Comparative Responses across Europe (Sport in the Global Society — Contemporary
Perspectives).
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