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Popular with readers from all backgrounds and interest levels, FOUNDATIONS
OF MARKETING, 6th Edition introduces you to the essentials and latest trends
in marketing with strong visuals and stimulating, timely discussions. Meaningful
coverage of current marketing strategies and concepts includes social media,
entrepreneurship, sustainability, globalization, customer relationship
management, supply chain management, and e-commerce models. Emerging
topics, such as social and environmental responsibility, entrepreneurship, and
marketing during transitional times depict the changing nature of business,
keeping you in touch with and prepared for a competitive world. Illustrating the
issues with captivating photos, screenshots, advertisements, and examples from
rea life, FOUNDATIONS OF MARKETING, 6th Edition also offers a variety of
modern learning supplements, such as podcasts, videos, and an interactive
marketing plan, to help you develop the practical decision-making skills you
need for professional success.
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Editorial Review

About the Author

William Pride (Ph.D., Louisiana State University) is a professor of marketing in the Mays Business School,
Texas A&M University. In addition to this text, he is co-author of a market-leading principles of marketing
book. Dr. Pride's research interests include advertising, promotion, and distribution channels, and his
research articles have appeared in major professional journals, such as the Journal of Marketing, the Journal
of Marketing Research, the Journal of the Academy of Marketing Science, and the Journal of Advertising.
Dr. Pride is amember of the American Marketing Association, Academy of Marketing Science, Society for
Marketing Advances, and the Marketing Management Association. He has received the Marketing Fellow
Award from the Society of Marketing Advances and the Marketing Innovation Award from the Marketing
Management Assaciation. Both of these are lifetime achievement awards.

O. C. Ferrell (Ph.D., Louisiana State University) is University Distinguished Professor of Business Ethics at
Belmont University. He most recently served nine years as University Distinguished Professor of Marketing
and Creative Enterprise Scholar at the University of New Mexico. His academic research focuses on ethical
decision-making, stakeholder relationships and social responsibility. He is aleading author in marketing
ethics and stakeholder orientation to achieve marketing performance in organizations. Dr. Ferrell is past
president of the Academic Council of the American Marketing Association and chaired the American
Marketing Association Ethics Committee twice. Under his leadership, the committee devel oped the AMA
Code of Ethics and the AMA Code of Ethicsfor Marketing on the Internet. He is Vice President of
Publications for the Academy of Marketing Science. He has received the Cutco Vector Distinguished
Marketing Educator Award from the Academy of Marketing Science. Dr. Ferrell isthe co-author of 20 books
and more than 100 articles. His articles have been published in the Journal of Marketing Research, Journal of
Marketing, Journal of Business Ethics, Journal of Business Research, Journal of the Academy of Marketing
Science, and The Academy of Management Executive, as well as other journals. His MARKETING:
CONCEPTS AND STRATEGY TEXT, co-authored with Dr. William Pride, is one of the most widely
adopted principles of marketing text in the world. BUSINESS ETHICS: ETHICAL DECISION MAKING
AND CASES, co-authored with John Fraedrich and Linda Ferrell, is one of today's leading business ethics
texts. Dr. Ferrell has served as an expert witness on marketing issues for numerous legal cases, has been
quoted in leading business publications, such as USA Today and Wall Street Journal, and has appeared on
The Today Show to discuss marketing issues.

Users Review
From reader reviews:
Jean Fuller:

Baook isto be different for every grade. Book for children till adult are different content. Asyou may know
that book is very important usually. The book Foundations of Marketing ended up being making you to

know about other understanding and of course you can take more information. It is rather advantages for

you. The guide Foundations of Marketing is not only giving you far more new information but also for being
your friend when you really feel bored. Y ou can spend your spend time to read your publication. Try to make
relationship with all the book Foundations of Marketing. Y ou never sense lose out for everything in case you
read some books.



Jodi Dauphin:

Nowadays reading books become more than want or need but also turn into a life style. Thisreading
behavior give you lot of advantages. The benefits you got of course the knowledge your information inside
the book thisimprove your knowledge and information. The data you get based on what kind of e-book you
read, if you want attract knowledge just go with education and learning books but if you want feel happy
read one together with theme for entertaining including comic or novel. The actual Foundations of Marketing
iskind of reserve which is giving the reader unpredictable experience.

Jennifer Wadsworth:

Spent afree time and energy to be fun activity to perform! A lot of people spent their down time with their
family, or their friends. Usually they doing activity like watching television, about to beach, or picnic from
the park. They actually doing same every week. Do you feel it? Do you wish to something different to fill
your own personal freetime/ holiday? May be reading a book might be option to fill your totally free time/
holiday. The first thing that you will ask may be what kinds of publication that you should read. If you want
to test look for book, may be the publication untitled Foundations of Marketing can be fine book to read.
May beit could be best activity to you.

Cynthia Johnson:

As a college student exactly feel bored to help reading. If their teacher asked them to go to thelibrary or to
make summary for some book, they are complained. Just very little students that has reading's soul or real
their pastime. They just do what the professor want, like asked to go to the library. They go to generally there
but nothing reading significantly. Any students feel that looking at is not important, boring along with can't
see colorful photos on there. Yeah, it isto become complicated. Book is very important for you. As we know
that on this period, many ways to get whatever we wish. Likewise word says, ways to reach Chinese's
country. So , this Foundations of Marketing can make you feel more interested to read.
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