Routledge New Directions in
Public Relations and
s

W Communication R

Judy Motion, Robert L. Heath
and Shirley Leitch

Social Media and

Public Relations
Fake friends and

Social Media and Public Relations: Fake
Friends and Powerful Publics (Routledge
New Directions in Public Relations &
Communication Research)

By Judy Motion, Robert L. Heath, Shirley Leitch

Read Online ©

Social Media and Public Relations: Fake Friends and Power ful Publics
(Routledge New Directionsin Public Relations & Communication Resear ch)
By Judy Motion, Robert L. Heath, Shirley Leitch

Socia mediais having a profound, but not yet fully understood impact on public
relations. In the 24/7 world of perpetually connected publics, will public relations
function asadark art that spins (or tweets) self-interested variations of the truth
for credulous audiences? Or does the full glare of the internet and the increasing
expectations of powerful publics motivate it to more honestly engage to serve the
public interest?

The purpose of thisbook isto examine the role of PR by exploring the myriad
ways that social mediais reshaping its conceptualization, strategies, and tactics.
In particular, it explores the dichotomies of fake and authentic, powerless and
powerful, meaningless and meaningful. It exposes transgressions committed by
practitioners—the paucity of digital literacy, the lack of understanding of the
norms of social media, naivety about corporate identity risks, and the overarching
emphasis on spin over authentic engagement. But it aso shows the power that
closely networked social media users have to insert information and opinion into
discussions and force "false PR friends' to be less so.

Thistimely, challenging, and fascinating book will be of interest to al students,
researchers, and practitionersin Public Relations, Media, and Communication
Studies.
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Editorial Review
Review

'Motion, Heath, and L eitch have done excellent work in the past and thisis no exception. The area of
social media and public relations has long needed an authoritative and critical text and Social Media
and Public Relationsfillsthat void.' - Michael L. Kent, Professor, University of Tennessee Knoxville, USA

'Social Media and Public Relations provides an insight into a growing area of focusin social media
whiletying in emerging trends and historical perspectivesin public relations. Thisbook helpsexplore
the current issues, risks, opportunities, and challengesinvolving social media from the audience

per spective, which can be applicable for practitionersand resear chers—adding a needed ar ea of
discussion in social media resear ch and practice within public relations.' - Karen Freberg, Assistant
Professor, University of Louisville, USA

'Social Media and Public Relations disrupts the notion that social media has ameliorated public
relations. Motion, Heath, and L eitch question therelationship between public relations and social
media to reveal the complexities and tensions between social media cultures and the promotion-
oriented goals of public relations. Sharply written and scrupulously documented, thisisa must read
for scholars, practitioners, and studentsinterested in the future of social media in public relations.' -
Adam J. Saffer, Assistant Professor, The University of North Carolinaat Chapel Hill, USA
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Judy Motion is Professor of Communication at the University of New South Wales, Australia.

Robert L. Heath is Professor Emeritus at the University of Houston, USA.

Shirley Leitch is Dean and Professor of Communication at the Australian National University, Australia.

Users Review
From reader reviews:
Mark Shanks:

What do you concerning book? It is not important to you? Or just adding material if you want something to
explain what the ones you have problem? How about your time? Or are you busy individual ? If you don't
have spare time to try and do others business, it is give you a sense of feeling bored faster. And you have free
time? What did you do? Everybody has many questions above. They should answer that question because



just their can do that will. It said that about guide. Book is familiar on every person. Yes, it is appropriate.
Because start from on kindergarten until university need this Social Media and Public Relations. Fake
Friends and Powerful Publics (Routledge New Directions in Public Relations & Communication Research)
to read.

Harry Branham:

As people who livein typically the modest era should be upgrade about what going on or info even
knowledge to make these individuals keep up with the era and that is aways change and move ahead. Some
of you maybe will update themselves by looking at books. It is agood choice for yourself but the problems
coming to anyone is you don't know which you should start with. This Social Media and Public Relations:
Fake Friends and Powerful Publics (Routledge New Directions in Public Relations & Communication
Research) is our recommendation to make you keep up with the world. Why, because book serves what you
want and want in this era.

Beverly Rosa:

Spent afree time for you to be fun activity to perform! A lot of people spent their down time with their
family, or their friends. Usually they accomplishing activity like watching television, going to beach, or
picnic within the park. They actually doing same thing every week. Do you feel it? Do you want to
something different to fill your own personal free time/ holiday? Can be reading a book may be option to fill
your free time/ holiday. The first thing that you ask may be what kinds of book that you should read. If you
want to try out look for book, may be the publication untitled Social Media and Public Relations: Fake
Friends and Powerful Publics (Routledge New Directions in Public Relations & Communication Research)
can be excellent book to read. May be it can be best activity to you.

William L ooney:

Do you have something that you like such as book? The book lovers usually prefer to pick book like comic,
brief story and the biggest you are novel. Now, why not striving Social Media and Public Relations: Fake
Friends and Powerful Publics (Routledge New Directions in Public Relations & Communication Research)
that give your entertainment preference will be satisfied by simply reading this book. Reading practice all
over the world can be said as the means for people to know world better then how they react towards the
world. It can't be said constantly that reading habit only for the geeky person but for all of you who wants to
be success person. So, for al of you who want to start examining as your good habit, you could pick Social
Media and Public Relations; Fake Friends and Powerful Publics (Routledge New Directions in Public
Relations & Communication Research) become your current starter.
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