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Why do advertising campaigns and new products often fail? Why do consumers
feel that companies don't understand their needs? Because marketers themselves
don't think deeply about consumers' innermost thoughts and feelings. Marketing
Metaphoria is a groundbreaking book that reveals how to overcome this "depth
deficit" and find the universal drivers of human behavior so vital to afirm's
success.

Marketing Metaphoria reveal s the powerful unconscious viewing lenses--called
"deep metaphors'-- that shape what peopl e think, hear, say, and do.

Drawing on thousands of one-on-one interviews in more than thirty countries,
Gerald Zatman and Lindsay Zaltman describe how some of the world's most
successful companies as well as small firms, not-for-profits, and socia
enterprises have successfully leveraged deep metaphors to solve awide variety of
marketing problems. Marketing Metaphoria should convince you that everything
consumers think and do isinfluenced at unconscious levels--and it will give you
access to those deeper levels of thinking.
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Why do advertising campaigns and new products often fail? Why do consumers feel that companies don't
understand their needs? Because marketers themselves don't think deeply about consumers' innermost
thoughts and feelings. Marketing Metaphoria is a groundbreaking book that reveals how to overcome this
"depth deficit" and find the universal drivers of human behavior so vital to afirm's success.

Marketing Metaphoria reveals the powerful unconscious viewing lenses--called "deep metaphors'-- that
shape what people think, hear, say, and do.

Drawing on thousands of one-on-one interviewsin more than thirty countries, Gerald Zaltman and Lindsay
Zatman describe how some of the world's most successful companies aswell as small firms, not-for-profits,
and socia enterprises have successfully leveraged deep metaphors to solve awide variety of marketing
problems. Marketing Metaphoria should convince you that everything consumers think and do isinfluenced
at unconscious levels--and it will give you access to those deeper levels of thinking.
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Editorial Review

Review
Customers are harder to pin down than we think and they must be listened to more carefully. For that insight
alone, this book should be welcomed. --The Financia Times, May 22, 2008

For marketing managers who are interested in thinking deeply about their products/brands and their
relationship with their customers, this book is amust buy. --AMA Book Review, June 25, 2008

About the Author

Gerald Zaltman is an emeritus professor at the Harvard Business School, and recipient of numerous awards
for his contributions to marketing thought and practice. He has served on the Advisory Board of Harvard's
"Mind, Brain, and Behavior Initiative." Lindsay Zaltman is Managing Director at Olson Zaltman Associates.
His work has been cited in such publications as the New Y ork Times, Fast Company, Business 2.0, and
Variety. He has lectured extensively at various Fortune 500 companies and conferences.

Users Review
From reader reviews:
Gabrie Reed:

Have you spare time to get a day? What do you do when you have more or little spare time? That's why, you
can choose the suitable activity for spend your time. Any person spent their own spare time to take awander,
shopping, or went to often the Mall. How about open or maybe read a book entitled Marketing Metaphoria:
What Deep Metaphors Reveal About the Minds of Consumers? Maybe it isto be best activity for you. You
aready know beside you can spend your time with the favorite's book, you can better than before. Do you
agree with it is opinion or you have various other opinion?

Krystal Harris:

Nowadays reading books become more and more than want or need but also get alife style. Thisreading
routine give you lot of advantages. The benefits you got of course the knowledge the actual information
inside the book that improve your knowledge and information. The knowledge you get based on what kind
of publication you read, if you want attract knowledge just go with training books but if you want really feel
happy read one having theme for entertaining for example comic or novel. The Marketing Metaphoria: What
Deep Metaphors Reveal About the Minds of Consumersis kind of publication which is giving the reader
unstabl e experience.

Eleanor Abney:

Would you one of the book lovers? If so, do you ever feeling doubt when you are in the book store? Try and
pick one book that you just dont know the inside because don't determine book by its protect may doesn't



work the following is difficult job because you are afraid that the inside maybe not because fantastic asin the
outside appear likes. Maybe you answer can be Marketing Metaphoria: What Deep M etaphors Reveal About
the Minds of Consumers why because the fantastic cover that make you consider with regards to the content
will not disappoint you. The inside or content will be fantastic as the outside or maybe cover. Y our reading
6th sense will directly assist you to pick up this book.

Jamila Coles:

In thistime globalization it is important to someone to obtain information. The information will make
professionals understand the condition of the world. The fitness of the world makes the information better to
share. You can find alot of sourcesto get information example: internet, newspapers, book, and soon. Y ou
can see that now, alot of publisher in which print many kinds of book. Often the book that recommended for
your requirements is Marketing Metaphoriac What Deep Metaphors Reveal About the Minds of Consumers
this publication consist alot of the information from the condition of this world now. This specific book was
represented so why isthe world has grown up. The words styles that writer make usage of to explainitis
easy to understand. Often the writer made some investigation when he makes this book. Honestly, that is
why this book suitable al of you.
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