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Editorial Review

Review
Unit I: BUSINESS IN THE GLOBAL ECONOMIC ENVIRONMENT. 1. Economic Decisions and
Systems. 2. Economic Activity. 3. Business in the Global Economy. 4. Social Responsibility of Business and
Government. Unit II: BUSINESS ORGANIZATION AND MANAGEMENT. 5. Business Organization. 6.
Entrepreneurship and Small Business Management. 7. Management and Leadership. 8. Human Resources,
Culture, and Diversity. 9. Career Planning and Development. Unit III: BUSINESS OPERATIONS AND
TECHNOLOGY. 10. Marketing. 11. Business and Technology. 12. Financial Management. 13. Production
and Business Operations. 14. Risk Management. Unit IV: PERSONAL FINANCIAL MANAGEMENT. 15.
Consumers in the Global Economy. 16. Money Management and Financial Planning. 17. Banking and
Financial Services. 18. Consumer Credit. 19. Savings and Investment Strategies. 20. Insurance. Appendix A.
Using a Calculator and Computer Keypad. Appendix B. Math Review. Appendix C. Determining
Percentages and Interest in Business. Appendix D. Using Measurements in Business. Glossary. Index.

About the Author
Les R. Dlabay, Ed.D. is Professor of Business in the Department of Economics and Business at Lake Forest
College in Illinois. He has taught more than 30 different business courses in high school, community college,
university, teacher preparation, and adult education programs. Dr. Dlabay has presented more than 300
teacher workshops and seminars emphasizing interactive learning strategies, including team projects and
field research activities. His "hobbies" include a cereal package collection (from over 100 countries) and
banknotes from 200 countries; these are used to teach economic, cultural, and political aspects of global
business. In an effort to prepare students to do business in varied economic settings, Professor Dlabay makes
extensive use of class assignments related to world hunger, poverty, micro-finance, and micro-enterprise.

James L. Burrow, Ph.D., has a background in marketing and human resource development. He works
regularly with the business community and other organizations as a consultant on marketing and
performance improvement strategies including the use of the Internet as an education and training resource.
He recently retired from the faculty of North Carolina State University, where he served as the coordinator of
the graduate Training and Development Program for over fifteen years. Dr. Burrow received degrees from
the University of Northern Iowa and the University of Nebraska in marketing and marketing education.

Brad A. Kleindl, Ph.D., is dean of the School of Business at Park University in Kansas City, Missouri. He
previously served as dean and professor of marketing of The Robert W. Plaster College of Business
Administration at Missouri Southern State University. He has authored and co-authored six books and more
than 60 articles and conference papers. Dr. Kleindl has served twice as a Senior Fulbright Scholar, during
2007 in Austria and 2003 in South Africa. He has taught courses in consumer behavior, marketing research,
principles of marketing, Internet marketing, international marketing, and has presented at conferences and
industry meetings across the United States, Europe, Africa, and Asia.

Users Review

From reader reviews:



Randy Anderson:

The knowledge that you get from Principles of Business (Marketing (modified)) could be the more deep you
searching the information that hide inside the words the more you get interested in reading it. It does not
mean that this book is hard to be aware of but Principles of Business (Marketing (modified)) giving you thrill
feeling of reading. The author conveys their point in a number of way that can be understood by anyone who
read it because the author of this e-book is well-known enough. This book also makes your own vocabulary
increase well. That makes it easy to understand then can go together with you, both in printed or e-book style
are available. We suggest you for having this Principles of Business (Marketing (modified)) instantly.

Karen Partain:

Spent a free time for you to be fun activity to complete! A lot of people spent their free time with their
family, or their particular friends. Usually they undertaking activity like watching television, gonna beach, or
picnic in the park. They actually doing same every week. Do you feel it? Do you need to something different
to fill your free time/ holiday? Could be reading a book can be option to fill your free of charge time/
holiday. The first thing you ask may be what kinds of book that you should read. If you want to consider
look for book, may be the reserve untitled Principles of Business (Marketing (modified)) can be excellent
book to read. May be it is usually best activity to you.

Ramiro Alvarez:

People live in this new moment of lifestyle always try to and must have the free time or they will get wide
range of stress from both lifestyle and work. So , when we ask do people have time, we will say absolutely of
course. People is human not a robot. Then we ask again, what kind of activity are you experiencing when the
spare time coming to anyone of course your answer can unlimited right. Then ever try this one, reading
publications. It can be your alternative in spending your spare time, the actual book you have read is
Principles of Business (Marketing (modified)).

Eula Johnson:

This Principles of Business (Marketing (modified)) is brand new way for you who has attention to look for
some information since it relief your hunger of knowledge. Getting deeper you upon it getting knowledge
more you know otherwise you who still having little bit of digest in reading this Principles of Business
(Marketing (modified)) can be the light food to suit your needs because the information inside this specific
book is easy to get through anyone. These books build itself in the form that is certainly reachable by
anyone, sure I mean in the e-book web form. People who think that in publication form make them feel
drowsy even dizzy this book is the answer. So there isn't any in reading a e-book especially this one. You can
find what you are looking for. It should be here for an individual. So , don't miss the item! Just read this e-
book variety for your better life and also knowledge.
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